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Abstract 
The purpose of this study was to investigate the role of the self-conscious emotion of pride in the relation between 
self-esteem and positive affect. Two objectives were addressed: first, exploring the relation among pride, self-esteem, 
and positive affect; second, analyzing the mediation role of pride in the association between self-esteem and positive 
affect. The results showed significant positive relations among self-esteem, pride, and positive affect, and confirmed 
the mediation role of pride in the association of self-esteem and positive affect. Implications for the work of school 
psychologists were discussed, emphasizing their role in supporting students’ self-awareness, self-acceptance, and 
subjective well-being. 
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1. Introduction 
Due to the great complexity of the affective life, there are ongoing debates about primary/basic, 
secondary and tertiary emotions. In the secondary category were included also self-conscious emotions 
(gratitude, pride, shame, embarassment, humilty, guilt, envy, and jealousy). This topic has stimulated 
relatively scant interests of the researchers, because of the focusing on basic emotions. In the last decades, 
specialists have begun to explore the structure of self-conscious emotions, but research design from the 
positive psychology perspective was less developed. The theoretical background of this study is based 
upon the growing body of research on positive traits and psychological strengths (Diener et al., 2005), and 
June Tangney’s approach (1990) on self-conscious emotions.  
* Corresponding  author. Tel.: +40. 21. 318. 15. 52; fax: +40. 21. 318. 15. 50. 
E-mail address: elistapsy@yahoo.com 
© 2012 Published by Elsevier B.V. Selection and/or peer-review under responsibility of PSIWORLD2011
Open access under CC BY-NC-ND license.
Open access under CC BY-NC-ND license.
264  Elena Stanculescu / Procedia - Social and Behavioral Sciences 33 (2012) 263 – 267E. Stanculescu / Procedia - Social and Behavioral Sciences 00 (2011) 000–000 
1.1.  Self-conscious emotion of pride – overview of the literature  
Genesis of self-reflexive emotions has as baseline the dynamic interplay between personal and social 
aspects, because they are generated in the social contexts. Favorable evaluations increase self-confidence 
and self-worthiness, while unfavourable feedbacks decrease self-esteem, triggering negative emotions. 
Pride is a complex emotion that reflects the social acceptance of individual, not being necessary actual 
presence of approving others. It consists in a favorable comparison between one’s behaviors and own 
standards (that are derived from internalized social standards). Oveis et al., (2010) considers pride a 
display of the strong self that stimulates feelings of similarity to others who are perceived strong, as well 
as differentiation from weak others.  
There are two distinct types of pride (Tracy & Robins, 2007), elicited by different cognitive processes: 
the authentic pride, which is based on attributions to internal, unstable, and controllable causes (I won 
because I practiced) and hubristic pride – based on internal, stable, and uncontrollable causes (I won 
because I am always great). The authors of this conceptualization showed that authentic pride was related 
to high self-esteem, adaptive personality traits (extraversion, agreeableness, conscientiousness, and 
emotional stability), and hubristic was associated either with narcissism, low self-esteem, or highly 
fluctuating self-esteem, aggression and hostility (Tangney, 1999). It was emphasized the motivational role 
of pride, because it stimulates people to acquire and demonstrate abilities, even in the face of initial 
difficulties, in order to increase their achievements (Williams & DeSteno, 2009). In addition, it was found 
that positive facet of pride represents a functional social emotion with important implications for 
leadership and attractiveness with respect to interaction partners (idem). Mesquita and Polanco (2009) 
noticed that individual pride is neither valued nor communicated in the collectivistic cultures, instead in 
the Western cultures, are very important self-celebration and showing others own’s worth. Pride in East 
Asian cultures is related to a group of people, not to an individual.  
2. Purpose of the study 
The purpose of this research was to explore the self-conscious emotion of pride from the positive 
psychology perspective, taking into account its relation with self-esteem (core self-evaluation), and 
positive affect (an important facet of subjective well-being – a core concept of positive psychology, 
according to Diener et al., 2005). The following objectives were addressed: 
x To examine the relation between self-esteem, self-conscious of pride and positive affect; 
x To test whether pride is the mediator in the relation between self-esteem and positive affect. 
The hypotheses of the study: 
H1: We presume that there is a positive relation between self-esteem, self-conscious of pride, and 
positive affect. 
H2: We assume that pride has a mediating role in the association between self-esteem and positive 
affect. 
2.1. Participants 
The sample consisted of 230 students (138 female, 92 males) from two urban high-schools, randomly 
assigned. The students’ age ranged from 15 to 19 years (Mean=16.95, SD=1.23). 
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2.2. Instruments 
The Rosenberg Self-Esteem Scale (RSES, Rosenberg, 1965) is a 10-item Likert-type scale and 
answers have to be rated on a four-point scale – from strongly agree to strongly disagree. Five of the scale 
items have positively worded statements and five have negatively worded ones (e.g. “I am able to do 
things as well as most other people”; “I feel I do not have much to be proud of”). The scale measures state 
self-esteem by asking the respondents to reflect on their current feelings about themselves. The 
coefficient Cronbach Ȑ of the ten-item sores was .76. 
Positive affect was measured using Positive and Negative Affect Schedule (PANAS, Watson, Clark, & 
Tellegen, 1988). PANAS consists of two scales, one of positive affect and one of negative affect. Each 
scale contains 10 items (emotions) which are rated to indicate participants’ perception of the amount of 
how much experiencing each emotion. Answers have to be rated on a five-point scale (from   1- not at all 
to 5 - extremely). The coefficient Cronbach Ȑ of the scale was .82. 
The Test of Self-Conscious Affect for Adolescents (TOSCA-A, Tangney et al., 1991) consists of 15 
scenarios encountered in day to day life, followed by cognitive, affective, and behavioral responses, that 
have to be rated on a five-point scale, emphasizing the probability of their responding to the similar 
situation (1- not likely to 5- very likely). Five items were summed across the situations to yield indices of 
alpha-pride (pride in the self), and five items for beta pride (pride in behavior). An example of item is: 
“You volunteer to help rise money for a good cause. Later you wait to quit, but you know your help is 
important”. The alpha pride response to this scenario is: “I would feel very satisfied with myself”, and 
beta pride response is: “I would feel great that I had helped”. The coefficient Cronbach Ȑ of the scale was 
.67. We have received the written permission from June Tangney to use this instrument in our research. 
2.3. Procedures 
The participants were invited to respond to a survey packet. The nature of the study was discussed in 
general terms; participants were encouraged to look over the questionnaires before participating. The 
survey packet consisted of an informed consent form, a demographic information sheet, self-esteem, self-
conscious-affect, and positive affect scales. All participants were informed that the data would be kept 
confidential and would be used for research purposes only. 
2.4. Data analyses 
Analyses were computed using SPSS 16 and SOBEL test. Bivariate correlations were performed to 
analyze the association between: self-esteem, self-conscious of pride, and positive affect. Linear 
regression analyses were realized to model the relationship between independent and dependent variable 
compressed in the mediation model. A Sobel test verified whether self-conscious emotion of pride is the 
mediator of the association between self-esteem and positive affect.     
3. Results 
3.1. Descriptive statistics 
As seen in the Table 1, mean scores for the research variable were slightly above the midpoint of the 
scales (for pride 35.63, SD=5.82; for self-esteem 37.17, SD=2.87, and for positive affect 32.76, 
SD=6.96). The shape of distribution approximated normality, and scores were variable, as demonstrated 
by standard deviations. 
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3.2. Psychological correlates of self-conscious of pride 
In order to testify the first hypothesis, it was performed a bivariate correlational analysis. Pearson 
correlations coefficients among self-conscious of pride, self-esteem, and positive affect were calculated 
and are presented in the Table 1. As predicted, positively correlated with: self-esteem (r=.30; p<.01), and 
positive affect (r=.27; p<.01). Effect size was tested using Cohen determination coefficient. According to 
Kotrlik and Williams (2003), the results confirmed the moderate correlation between pride and self-
esteem, (Cohen’s d =.09), and small correlation pride and positive affect (Cohen’s d = .07). 
3.3. Self-conscious emotion of pride as mediator between self-esteem and positive affect 
To verify the second hypothesis, a mediation analysis was performed. The mediational model 
hypothesezes that the independent variable (self-esteem) significantly predicts the mediator variable, 
(pride) which in turn predicts the dependent variable (positive affect). Verifying the three requirements 
for mediation (Baron and Kenny, 1986), it has been noticed that all of them were satisfied. First, self-
esteem significantly predicted positive affect (ß=.30, B=.12, se=.02, p<.001). Second, self-esteem 
significantly predicted pride (ß=.30, B=.25, se=.05, p<.001). Third, pride significantly predicted positive 
affect (ß=.27, B=.13, se=.03, p<.001). To explore the mediation effect, a Sobel test (Preacher and Hayes, 
2004) was performed. It has been noticed that the mediation effect was significant (z=4.99, p<.001). The 
results showed that there was a partial mediation (not complete) because the measured effect changes 
upon fixing the mediator (pride), but remains significantly different from 0. The total effect measures the 
extent to which the dependent variable changes when the independent variable increases by one unit. The 
direct effect of self-esteem was significant (Ed=.22, p<.001). The indirect effect of self-esteem on 
positive affect through self-conscious of pride was significant (Ei=.08, p<.001). The results showed that 
the self-conscious emotion of pride mediates the relation between self-esteem and positive affect.   
Table 1 – Means, SD and correlations between pride, self-esteem, and positive affect 
Mean(SD) 1 2 3
1. Self-conscious of pride 35.63 (5.82) __ 
2. Self-esteem 37.17 (2.87) .30** __ 
3. Positive affect 32.76 (6.96) .27** .30** __ 
4. Discussion 
Taking into account the two objectives of this study, the analyses showed various findings that are 
consistent with the hypotheses. First, it has been emphasized that self-conscious emotion of pride is 
positively related to self-esteem and positive affect. Second, self-conscious emotion of pride mediated the 
relation between self-esteem and positive affect. The results of positive relation between self-esteem and 
pride replicated the previous finding (Tracy & Robins, 2007). In addition, in this study it was obtained 
that variance of pride is explained by level of self-esteem. Seems to be plausible that having positive 
feelings about self triggers pride or self-directed satisfaction with meeting the own goals. Another result 
of this research certified that those people who have positive self-esteem, experience authentic pride 
(achievement-oriented), which in turn stimulates positive affect (an important aspect of subjective       
well-being). Much additional testing is needed to a well supported theory of the role of self-conscious 
emotion of pride to the optimal psychological functioning. 
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5. Conclusions 
Taking into consideration the overview of the literature on self-conscious emotions it cannot recall any 
study developed from the positive psychology perspective that specifically examined the mediating role 
of pride in the relation between self-esteem and positive affect. In sum, the present research contributes to 
the enhancing empirical data regarding the relation between self-conscious emotion of pride and 
psychological strengths such as self-esteem and positive affect. Implications for the work of school 
psychologists emphasize their role in supporting students to match the internalized social standards and 
social acceptance. 
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